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Asia-Pacific Wind Power Summit
Suntec, Singapore - May 19-20, 2026

Recharge are partnering with WindEnergy Hamburg to produce an exclusive,
strategic conference in the Asia-Pacific hub for renewable energy.

Endorsed by Enterprise Singapore and the Singapore Tourism Board, this
high-level event will attract senior attendees, from operators and EPC
players to government officials, financiers and technical experts.

Alongside Recharge’s two-day conference, WindEnergy Hamburg will
support with an industry exhibition.




Markets & Attendees

Vietnam: SEA leader; 600 GW offshore potential; 30 GW target by 2050.

Philippines: 170 GW offshore potential; active policy and auction programs.

Thailand: 6 GW target by 2037; hybrid projects and grid upgrades.

Indonesia: Early-stage; eastern islands show promise; pilot projects emerging

Japan: 10 GW by 2030, 30-45 GW by 2040; strong developer interest.
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South Korea: 12 GW offshore target; Sinan complex in development.
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India: 140 GW target by 2030; offshore wind gaining momentum.

Australia: Liberalised market; key offshore projects in planning.
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Content & Agenda

Across two days, we will bring together major influencers and experts to cover critical
industry topics in this rapidly evolving market.
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Sponsorship Packages

Q. dn media group



Co-Host

* Opening keynote address to set the scene for the day

e Exclusive sponsorship

* Largest logo branding on the event backdrop during the live event & digital audience
console

e 20 VIP delegate tickets to the event (can be your staff or guests)

* Biggest logo branding on all marketing assets to promote the event in the lead up to the
day (on all official Social Media handles, Banners on the Homepage of the publications,
Banners on the daily Newsletters etc)

* Seat drop of your marketing materials/brochures during the event

e Optional table-top display stand at the networking/reception area (subject to availability)

 GDPR compliant contact information for all opted-in attendees and other relevant

marketing analytics from the event (post-event delivery)
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Knowledge Partner

Exclusive sponsorship

Invitation to deliver a keynote talk or presentation during the event (agenda
placement to be determined by the conference production team)

Large logo branding on the event backdrop during the live event & digital audience
console

15 VIP delegate tickets to the event (can be your staff or guests)

Large logo branding on all marketing assets used to promote the event in the lead
up to the day (on all official Social Media handles, Banners on the Homepage of the
publications, Banners on the daily Newsletters etc)

Seat drop of your marketing materials/brochures during the event

Optional table-top display stand at the networking/reception area (subject to
availability)

GDPR compliant contact information for all opted-in attendees and other relevant

marketing analytics from the event (post-event delivery)




Engagement Partner

* |nvitation to play 2-3 minute corporate video during the event (agenda
placement to be determined by the conference production team)

* Large logo branding on the event backdrop during the live event & digital
audience console

e 10 VIP delegate tickets to the event (can be your staff or guests)

* Large logo branding on all marketing assets used to promote the event in the
lead up to the day (on all official Social Media handles, Banners on the
Homepage of the publications, Banners on the daily Newsletters etc)

* Seat drop of your marketing materials/brochures during the event

 GDPR Compliant contact information for all opted-in attendees and other

relevant marketing analytics from the event (post-event delivery)




Brand Partner

 Number of delegates tickets as VIP to the in-person event: 5 (can be their own
staff or their guests). All guests have to be pre-registered 7 days before the event.

* Logo branding on the backdrop during the live event.

* Logo branding on the digital audience console during the live event.

* Logo branding on all marketing assets used to promote the event in the lead up to
the day (on all official Social Media handles, Banners on the Homepage of the
publications, Banners on the daily Newsletters etc)

 GDPR compliant contact information for all opted-in attendees and other relevant

marketing analytics from the event (post-event delivery)
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Networking Sponsorships

Cocktail & Canapé Coffee Breaks Networklng Buffet Lunch
Reception 10,500 USD for one break, : as™ 17 500 USD

| &
15,000 USD 15,000 USD for both .




Networking Sponsor

* Recognized as a Sponsor of the particular ‘item’ (cocktail reception, coffee break
etc)

 Number of delegates tickets as VIP: 10 (can be your own staff or your guests). Table-
top flags and display cards during the lunch/coffee/cocktail during the break tenure
at the networking reception area.

* Logo branding on the backdrop during the live event & digital audience console

* Logo branding on all marketing assets used to promote the event in the lead up to
the day (on all official Social Media handles, Banners on the Homepage of the
publications, Banners on the daily Newsletters etc)

* (Subject to availability of space) Will be offered table-top display stand at the
networking/ reception area.

» Seat-drop of sponsors’ printed marketing materials / brochure (to be supplied by the
sponsors)

 GDPR compliant contact information for all opted-in attendees and other relevant

marketing analytics from the event (post-event delivery)




Lanyard Sponsor

Recognized as a Sponsor of the lanyard and badge which is the most visible branding tool during a live event.
Exclusive sponsorship (not shared)

Lanyards produced by us with the sponsor’s logo

All speakers, delegates, officials will wear the lanyards during the event

All official pictures from the event will capture the lanyards. Pictures are archived and very often used by the
editorial department in the news-stories online and in print.

Number of delegates tickets as VIP: 10 (can be your own staff or your guests). All guests have to be pre-
registered 7 days before the event.

Logo branding on the backdrop during the live event & digital audience console

Large logo branding on all marketing assets used to promote the event in the lead up to the day (on all official
Social Media handles, Banners on the Homepage of the publications, Banners on the daily Newsletters etc)
(Subject to availability of space) Will be offered table-top display stand at the networking/ reception area.
Seat-drop of sponsors’ printed marketing materials / brochure (to be supplied by the sponsors)

GDPR compliant contact information for all opted-in attendees and other relevant marketing analytics from the

event (post-event delivery)




Mobile App Sponsor

High impact brand visibility
12,000 USD

The Mobile App will replace all paper materials such as the Event’s Programme, the List of Delegates etc. The organizer will
encourage the delegates and speakers to download the mobile App on the day and during -pre-event marketing. The App will

enable —

- To see names/ job title/ images of the fellow delegates

- To know more about the speakers and read their profiles

- To know on the programme flow and details of the sessions
- To know and read about other sponsors

- To take part in any poll or ask a question

Exclusive sponsorship (not shared with other brand)

Recognized as a Sponsor of the Mobile app of the event

Visibility of the sponsors’ logo to wider audience pool

Number of delegates tickets as VIP to the in-person event: 10 (can be their own staff or their guests). All guests have to be pre-
registered 7 days before the event.

Logo branding on the backdrop during the live event.

Logo branding on the digital audience console during the live event.

Logo branding on all marketing assets used to promote the event in the lead up to the day (on all official Social Media handles,
Banners on the Homepage of the publications, Banners on the daily Newsletters etc)

(Subject to availability of space) Will be offered table-top display stand at the networking/ reception area.

Seat-drop of sponsors’ printed marketing materials / brochure (to be supplied by the sponsors)

GDPR compliant contact information for all opted-in attendees and other relevant marketing analytics from the event (post-event

delivery)
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